











NTorm X DounemnmHoro cammuta Retail Business Russia 2011 CAIVIVIMIE iG] P11/

8-9 ceHTa6ps, 2011. Mocksa. LleHTp KoHrpeccoB Renaissance Monarch RETA"_ BUSINESS RUSSIA 2011

RETAIL BUSINESS B KYJTYAPAX
RUSSIA 2011

KJ/IIOYEBBIE TEMbI
CAMMUTA

CMUKEPDI RETAIL
BUSINESS RUSSIA 2011

YYACTHUKH
MAPTHEPbI

WHOOPMALINOHHASA
MOAAEPKKA

£

B komaHze L'Oreal tOr NlopaH, FM Logistic Brand Experience:
1 Nan Crpuknang, OBI Reckitt Benckiser

3KCMO BRAND
EXPERIENCE

MU TECHNO STORE
Troposuk OnuHbe, AwaH v KOpuit AnekcaHap 3UMHULKWIA, POCHAHO npeacTtaBnsieT HoBble Creng POCHAHO

C"EuMAanblE MawuHues, Russia Partners Hanoepm-npodu TeXHONOornn
CObbITUA CAMMUTA g — - 2

BJIATOAAPHOCTH

®OTO RETAIL
BUSINESS RUSSIA 2011

BBCG
|

Makcummnman Myccenmnyc, ECR 3HakomcTBO c bepHo PamoMm, Crenp komMnanum Enercom Neonnp AbatowkwmH, T3C MeperoBopbl Ha cTeHAe ak:t:
n Anppeii [yces, X5 Retail Group  Philips Lighting Informationssysteme AG
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RETAIL BUSINESS 7 HNENOBAA DKCKYPCUA
RUSSIA 2011 =

KJ/IIOYEBBIE TEMbI
CAMMUTA

CMUKEPDI RETAIL

Oner CazaHoB, MuHnpomTopr  Bce y4acTHMKM KOHKypca  Mpe3nanym KoHKypca
BUSINESS RUSSIA 2011 JleB Xacuc, Wal-mart YOOCTOEHbI MAaMATHbIMU B MOJIHOM cocTaBe!
Kupunn TepelieHko, avnnomamu!
Kan6
YYACTHUKM Aupenitasaep : o
MpubbiTHe B «3eneHblii MepekpecTok» Mpe3seHTauus B Mnep Mobyce
MAPTHEPDI
MHOOPMALIMOHHAA
NOAOEPXKA New Wave
KOMAH[HbIA KOHKYPC
3KCMNO BRAND MHHOBALIMOHHbIX
MNPOEKTOB CTYAEHTOB
EXPERIENCE Benywiue KoHkypca: C#Emﬁﬂgﬂé’_'l?és CryneHueckune
Mapus KypHocoBa, AwaH KOMaHAbl
M TECHNO STORE " ,ﬂMprMﬁ Benqnoros, Poﬁiﬁﬂq:gﬁﬁg:rlggnu npeacTaBnsoT
Saatchi & Saatchi MPOEKTbl Llex no nponsBoacTBy Kosnbac IKCKYpCHs no «3eeHoMy
CMELIMANbHBIE Nepexpecriy»

amopod |

CObbITUA CAMMUTA

BJIATOAAPHOCTH

®OTO RETAIL
BUSINESS RUSSIA 2011
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Mnbs BenoHoBCKUM, Mo3pnpasnenuns Mpounrpaslumnx Het! b 3 . L i
BBCG AKOPT n Anekceii ®u- nobeautensm Y4acTHUKM nonyunu Bbiknaaka ToBapa. Xne60-6ynouHbli Ha Bonpocbl oTBeuaeT
natos, BBCG oGbsBnsitor NpeANoxXeHN YyacTHUKM 3a4atoT otaen Munep Mobyca pYKOBOAMTEb MO 3aKyn-
|

pe3ynbTaTthbi! ot paboToapartenein! BOMPOCHI KaM CBEeXeil NpoayKLnm
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RETAIL BUSINESS RUSSIA 2012

LOBPO MNOXAJIOBATb
HA CAMMUT

RETAIL BUSINESS
RUSSIA 2012!

13-14 ceHTa6p49, Renaissance Monarch

BBCG

B2B Conference Group

B2B Conference Group (BBCG) - nuaep B opraH13aLmMm rMaBHbIX €XerofHbIX
CaMMUTOB A/191 TOM-MEHEeIXePOB KNOYEBbIX OTpac/ier 3KOHOMMKM Poccumu:
PO3HUYHOM TOProB/M, MPOM3BOACTBA NOTPEOUTENBCKMX TOBAPOB, CE/TbCKOrO
xo3s1cTBa 1 cdepbl yenyr. Komnanms ocHoBaHa B 2000 roay 1 Ha NpoOTSXKeHUM
BCel CBOEM MCTOPUM 3aHMMAETCS aHaNM30M nNpobneM ynpasneHus 6usHecoMm
W TeHOEHLMI Ha NoTpebuTenbckoM pbiHke. Muccua BBCG - paBatb naeun ang
pOCTa, 3KCKNHO3UBHYH MHMOPMALMIO U KOHTAKTbI.

115114, r. MockBa, [lepbeHeBckas yn., o. 1, ctp. 6, noa. 9
Ten.: (495) 785-22-06; ®akc: (495) 785-22-07

www.b2bcg.ru




